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Client Introduction

Client is an India based yoga studio that specializes in yoga teacher
training programs and online wellness retreats. The yoga school based
in Rishikesh wanted to create a strong base of informative content to
educate people about yoga and health.

The seasoned team of yoga teachers also aimed to generate course
leads in the long run. This project commenced in 2020, and this case
study is helping thousands of businesses improve their content strategy
and efforts.
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200 HRS YOGA TTC RETREATS v TEACHERS REVIEWS ASHRAM TOUR BLOG

Join relaxing retreats
and connect with your.inner. self

Project Deliverables

The yoga studio realized the challenges of being active in a highly
competitive industry and set practical content and traffic goals.
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The yoga school was looking for a team of content creators and SEO
experts that can develop authoritative content in the form of blogs and
build overall online presence to impress potential students.

“Building a strong content base through
blogs and overall online presence for
informative search terms”

Major project deliverables were as follows:

* Content creation and marketing strategy

* Ranking blogs for diverse yoga centric keywords.
* Initial base of authoritative content

* SEO efforts to improve ranking and visibility

Initial analysis and findings

Ekattva’s audience is primarily international yoga enthusiasts and
Indian professionals interested in wellness. To understand the
audience better, we undertook:

* Competitor Analysis: Content of leading yoga schools in
India and USA were thoroughly studied to gather strategic
insights.
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¢ Audience Analysis: Research to identify triggers and
concerns of yoga teacher aspirants and wellness seekers.

+ Team Discussions: Discussions for fresh insights and ideas to
create engaging content in client’s budget.

Action plan highlights

To create informative content and make it rank on relevant channels,
our content and SEO experts created a detailed content creation and
marketing plan. Under it, we deployed comprehensive SEO, content,
and brand strategies.

Some of the major work details are shared below:

BLOG CREATIOM

v/ Extensive keywords research to identify a unique set of keywords
for every blog idea.

¢/ Analysis of top ranking content to determine depth and quality
requirements.

¢/ Search Console review for keyword and search insights

v/ Blog writing as per findings

¢/ Visual media planning for blogs

v/ Blog publishing

v/ Future enhancements as per Console findings

v More

Client was on a small budget and hence only 4 blogs were created per
month.
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BLOG MARKETING

¢ Link building on relevant websites

v/ Blog sharing on popular communities

v/ Summary posts publishing on free blogging sites
¢/ Sharing on QA platforms

v Internal linking to improve indexing

v/ Backlinks through guest contributions

¢/ Contributions on content curation sites

v More

SOCIAL SHARING

¢/ Sharing on major social media channels
¢/ Sharing in Facebook groups

v/ Engagement through comments

v/ Activity in relevant social channels

Results

On a small monthly content creation and marketing budget of $S600 per
month, the yoga school generated following traffic numbers on a
monthly basis:
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Note: The yoga school partnered with us for 2 years without pausing work to
achieve consistent flow of strong traffic from content marketing efforts.

The website has been ranking for hundreds of keywords. Majority traffic
is coming from 15+ pages.
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Solutions and success stories

Want to scale your business online? Check out our most promising
services:

e Brand building services in India

e Content creation services in India
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e Social media marketing services in India

White label SEO service in India

® Reputation management services

e Content creation solutions in India

Do you want to check out more case studies and success stories
documenting our SEO, content, reputation, and branding expertise?

Check these out:

® Online reputation management case study

® Local SEO case study
Global SEO case study PDF

® Brand building case study PDF

Conclusion

Our team of content marketers and copywriters specialize in helping
young startups as well as brands generate long term mileage through
targeted blogging efforts. We use our vast experience in creating long
form content to generate value in less than a year.

Send an email at hello@upreports.com to discuss your ad goals with an
experienced team of content marketing professionals.
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® This content writing and marketing project was executed by Upreports from
2020 to 2022.

e Alllinks, images, and screenshots used in this case study are property of
venture in discussion.

® This case study is the digital property of Upreports.com. Duplicating it or
sharing it to solicit business or commercial benefit will attract strict legal

action & penalties.
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